
 

 

52. CREZY THEMED CONCEPTS 
CIP Number: CREZ-XRP-52 

 

 

C2r Hook: 
What if Disneyland was not about escaping reality—but remembering why reality matters? 

Unique Proposition: 
A rolling portfolio of immersive themed experiences, each adapted from a specific Pixel Galaxy 

IP. Not rides. Rituals. 

Creative Inception: 
Vancouver, 2002. Walking through Gas Town, Tomar passed a storefront displaying First 

Nations totem poles. He thought: This is a theme park. It's just a very old one. He has been 

reverse-engineering sacred architecture for entertainment applications ever since. 

Format: 

 Multiple themed installations 

 Status: WIP [citation:TOC_CREZ2.pdf] 



 

Cost Projection: 
(Per installation, variable) 

Item Basis of Estimate 
Cost 

(USD) 

Fuel Pushkaram 

experience (Dubai) 

Reference: The Wolf of Wall Street scale? 

[citation:TOC_CREZ2.pdf] 
3,200,000 

WHOCTOPUS 

meditation chamber 
Sensory design + AI integration 1,800,000 

Per installation average  2,500,000 

 

 

  



 

 

 

 


